
You've probably heard about a billion di�erent content types you could use to share your 
messages with your audience. But how do you connect the best content types with the 
di�erent ways people learn? Use this template to plan the best content for your audience.

Most E�ective Content Types

1. Visual graphics

 Use visuals in your posts to share your message 60,000 times faster than text alone.

What resources do you have available to help you create visuals?

What visuals could enhance your content?

2. Videos 

What resources do you have available to help you create videos?

How could you use videos to connect with your audience?

  

3. Ebooks and downloads 

What resources do you have available to help you create ebooks and other content downloads? 

How could you use ebooks to connect with your audience?

4. Articles

 Do you have a blog or content hub to publish and share articles?

What resources do you have available to help you create articles?

How could you use articles connect with your audience?

How Your Audience Learns

1. Visual learners
How could you use these content types to connect with visual learners?

 Infographics

 Videos (videos, along with podcasts, can also tap into the aural aspect of learning for those who prefer to  

 listen to content).

 Maps

 Timelines

 Charts and graphs

 Photos and illustrations

 Slide decks

 Memes

2. Number crunchers
How could you use these content types to connect with number crunchers?

 Charts and graphs

 Infographics

 Case studies

 Webinars

 Sharing behind-the-scenes data (e.g. A/B test results)

 Research

 Guides

 White papers

3. Text lovers

 Long-form blog posts

 Ebooks

 White papers

 Guides

 Slide decks with words

 Story and narrative

 Serial content

 Graphics with words

4. Social learners 

How could you use these content types to connect with social learners?

 Interviews

 Case studies

 Webinars

 List posts (collected links, resources, quotes, or responses to a singular question)

 Surveys

 Opinions (inspires discussion!)

 User-generated content (e.g. CoSchedule #CoChat)

Create The Perfect Mix 
1. Content types are flexible
 Which content types will work best for you to connect with many di�erent learners?

 List them out to narrow your content creation focus:

2. Content starts small and branches out

Plan how you will repurpose your content. Which pieces will come first, that you can then repurpose into your other 

formats you listed above:

When you're ready to plan all of your content, 
give CoSchedule a try—it's your all-in-one 

marketing calendar.
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You just created a fantastic piece of content. 
Awesome.

Now, before you go ahead and share it with your audience, follow this social media plan 
template to make sure you’re actually participating in the conversation.

First, the basics (you knew this was coming!)

Find out where your audience is actually hanging out on social media:

Go ahead, search a bit, and write ‘em down (networks, groups, forums, lists, blogs, etc.)

Plan how you’ll share your content.

For every hour you write your content, spend 15 minutes sharing it.

Share what you already know will be successful.

Make sure your social media messages connect with at least one of these things:

 This message supports a cause my audience can get behind.
 This message helps my audience connect with others.
 This message helps my audience feel involved in the industry.
 This message entertains my audience.

HEAR THE RAVES

“I need to keep our editorial 
calendar sharp, coordinate our 
guest contributors, and make 
sure we are amplifying our blog 
posts with social media. For 
me, CoSchedule does all that 
perfectly. It’s like magic for my 
blog!”

—Jay Baer, Convince & Convert
Bestselling Author of YouTility: 
Why Smart Marketing Is About 

Help Not Hype

“I use CoSchedule to promote 
every new blog post and to re-

  stsop ralupop tsom ym etomorp
on a regular basis. It is a one-stop 
solution, since I can post to every 
social media channel from within 
WordPress. It is simple, elegant, 
and an indispensable part of my 
toolbox.

—Michael Hyatt , New York Times 
Bestselling Author of Platform:  

Get Noticed in a Noisy World


